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Agenda

1. Background and aim of the package of educational 
materials

2. Needs assessment of children, youth and parents 
perspectives on nicotine prevention targeting children 
and youth

3. Presentation and examples of the educational 
materials

4. Questions
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• Political agreement on a National Prevention Plan aiming to prevent tobacco, nicotine, 
and alcohol consumption among children and youth (2023). 

• A package of educational materials to be used in local prevention of nicotine use among 
children and youth (2024–2025).

• Increase in the use of tobacco and nicotine products among children and youth. 

• The proportion of 15–17-year-olds using at least one tobacco or nicotine product has 
increased from 19.5% in 2020 to 24.4% in 2025.

• Demand for tools for adults working with children and youth to use in their work to 
prevent early use of tobacco and nicotine.
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Background
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Aim of the initiative

• To support dialogue about nicotine use among children, youth and 
adults surrounding them.

• To raise awareness of the risks associated with the use of nicotine 
and tobacco.

• To develop tools supporting public health workers, teachers, etc. 
to prevent tobacco and nicotine use.



• What do children, youth and parents perceive as important 
in nicotine prevention targeting children and youth? 

• What formats, platforms, messengers, content, etc. are 
preferred?

• Findings: 

• Children and youth fear addiction and have a need to be met 
with dialogue by adults.

• Parents have a need for knowledge on how to talk to their 
children about nicotine.

• Potential of starting prevention in an early age (pre-teens).

Slide 5

Needs assessment: How to 
approach children and parents 
with nicotine prevention?

Find the needs assessment report (in 
Danish) here: link



Children and youth perspectives

• More likely to be influenced by the behavior and attitudes of adults and family the 
younger they are.

• Look up to those who do not use tobacco and nicotine products.

• Concern about addiction, but a lack of knowledge about when one becomes 
addicted.

• Communication approach:

• Broad range of formats - messages must be relatable, personal, and genuine.

• Start a dialogue between youth and their parents, and peer-to-peer conversations.

• Communication where children and youth are, adapted to each specific age group.
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”I think it would be hard to quit
once you’ve started. That is why I 
have never dared to try [tobacco or 
nicotine products] —what if I liked it 
and became addicted?”

- Student, 8th Grade

“I actually look up to those of 
my friends who don’t use 
nicotine pouches. It’s admirable 
that they can refrain from it. 
It says a lot about them.”

- Student, 1st year of high school



Parents’ perspectives

• Experience to have more influence on their children’s choices and behavior when 
they are pre-teens.

• Lack of understanding of the role that tobacco and nicotine products play in their 
children’s social contexts, communities, and youth life.

• Need guidance on when and how to talk with their children about nicotine use (age-
specific).

• Want facts and evidence-based arguments. 

• Communication approach:

• Use role models and stories from other parents to support conversations.

• Provide a shared reference point to start a dialogue (e.g. common experience or story).
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”It requires that we are properly 
informed. I hadn’t really 
considered that there are other 
products beyond cigarettes and 
e-cigarettes.”

- Mother of children aged 14 and 
19 years old

“I try to keep the dialogue as 
open as possible, appealing to 
their judgement while also 
expressing our views as parents. 
It’s a very difficult balance.”

- Father of children aged 15, 19 
and 21 years old



Package of educational
materials
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• 5th – 7th Grade (11-13 years): Community on the Brain 
and Nicotine on the Brain

• 7th – 9th Grade (13-15 years): Nicotine on Social Media

• Preparatory Basic Education and Training (16-20 
years): You wanna go outside?

• Materials for parents and adults working with 
children and youth



• Targeting: Adults working with children and youth in 5th – 7th Grade

• Focus: Social dynamics, positive communities, and strengthening skills to say no 
to tobacco and nicotine.

• Materials:
• Divided for students who either have or have not had experience with tobacco and 

nicotine.

• Includes dilemma films, dialogue cards, interactive posters, and class contracts - all 
with guides for teachers.

• Tested in eight municipalities by public health workers, teachers etc., and adjusted 
based on feedback before publication.

• Access the materials via the Danish Health Authority’s website (in Danish) via this link.
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Community on the Brain and Nicotine on the 
Brain (5th – 7th Grade)
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Nicotine on Social Media 
(7th-9th Grade)
• Collaboration with Center for Digital Youth Care

• Targeting: Adults working with youth in 7th – 9th Grade

• Focus:
• Provide an understanding and reflection of how youth are exposed 

to tobacco and nicotine online, e.g. on social media. 

• Support dialogue between youth, their parents, and professionals 
who work with youth.

• Materials:
• Digital dialogue cards with different situations related to 

communities and nicotine use online.

• Webinar introducing the digital dialogue cards and a presentation 
on how youth meet nicotine online.

Access the materials (in Danish): Center for Digital 
Youth Care - Center for Digital Pædagogik
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You wanna go outside?
(FGU - Preparatory Basic Education 
and Training)

Background: 
• Larger proportion of FGU-students use tobacco and nicotine 

products compared to youth in other educational institutions.

• The majority of those using tobacco and nicotine products in FGU 
or also use them during school hours: 

• Around 67% of those who smoke cigarettes

• Around 88% of those who use smokeless nicotine (e.g. nicotine 
pouches)

Aim: To prevent students who do not use tobacco and nicotine 
products from feeling pressured or inspired to start.

Access the materials (in Danish): 
Om "Skal du med ud?" - Skal du med ud? - Praxis
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You wanna go outside?
(FGU - Preparatory Basic Education 
and Training)

• Collaboration with FGU Denmark (school organization), 
Modstrøm (student organization), the educational publisher 
Praxis, and the learning agency Forstå.

• Focus: Starting a dialogue and reflection on issues related to 
tobacco and nicotine use and creating positive communities.

• What defines a good break time?

• How to be part of a community without nicotine being the 
central element e.g. of the break?

• Materials: Introduction film, four exercises, and guides to teachers.

Four exercises:

Reflection exercise:
Good break / Bad break

Barometer exercise:
Where do you stand?

Dilemma exercise:
FGU student panel

Idea generation: 
Ideas for break-time 

activities



Materials for school-home collaboration, for example:

• Parent contract - tobacco and nicotine-free agreements of the class

• PowerPoint presentation for parent meetings

• Guides for parents and adults working with children and youth:

• Knowledge about tobacco and nicotine products and related health 
consequences.

• How to start a dialogue about nicotine and to support of social skills.
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Materials for parents and adults working
with children and youth



Questions?

Contact information:

E-mail: swaw@sst.dk
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